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Speaking of brands ï

whatôs your favorite streaming channel?







Objectives 

Å Programs will understand 

expectations and methods in which 

they must brand their programs 

using VSC and AmeriCorps 

guidelines. 

Å Review how to incorporate these 

guidelines into your messaging, 

gear, photography, websites, 

collateral materials, social media, 

and site location(s).



Outcomes 

Å You will see visual representations 

of proper branding techniques and 

best practices on how to achieve 

branding compliance.



The Case for Brand Importance 
2019 Nationwide Study revealed AmeriCorps has a brand problem.
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